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EMAIL OPEN RATE CHECKLIST

IMAGE
The image you use in your emails must be a good quality image.
The image should not only be sharp and crisp, but enticing, luring...
If you don’t think this image is good enough - don’t use it!

SUBJECT LINE
To get readers to open your emails, use an interesting subject line. 
Just as you should not send only sales emails, you should not always 
use sales subject lines. Use the recipient's name in the subject line if 
possible (this usually depends on your subscription form)
For more info on good subject lines, download the subject lines examples free PDF
If you wouldn't open this email with this subject line - don’t use it!

COPY
The copy of your email depends on the goal you are trying to achieve. If you send 
a sales email, or a cold email, or a knowledge-based newsletter such as “how to” 
newsletter, the copy should be different. But no matter what, use the recipient's name if possible, 
be short, focused, and interesting.

DESIGN
There are two things that are extremely important when you design your email:
1. The device recipients will open the email. These days, most emails are opened on 
     a mobile phone, so you should design with a small screen in mind
2. Remember that people don’t like to scroll, so design with the screen fold in mind

1

2

3

4

5 CALL TO ACTION
Make your call to action button in a color that will pop. For example, if the image is 
mainly green, don’t use a green button for your call to action. Don’t use the same call 
to action every time. Use a few different ways to call to action on the same email: 
one is a button, one is an image, but again, don’t have all your emails and don’t use 
the same technics on all your emails, you must change from time to time.
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